Bing’s Search Just Got a Boost

Photo: Edho Pratama

How you can beneﬁt.
As busy season approaches, you might be prepping your online ad campaigns to draw in new
clients, leads, and prospects. One resource you might have passed over previously was
Bing’s search engine ads. They work similar to Google Ads, but are powered by Microsoft’s
tools, such as Bing, Yahoo, and LinkedIn.
What makes this combination so powerful?
According to Microsoft’s October press release, “Unique to the Bing Ads platform, this is a
great opportunity for marketers to maximize their campaign spend with more precisionbased targeting through the following three professional proﬁle dimensions: Company, Job
Function and Industry.”
Available only in the U.S. these product enhancements work across text ads, shopping, and
Bing products, which is good news for the accounting industry.
Why is this important for the accounting industry?
According to Hinge Marketing, “Today’s buyers are relying on the power and convenience of
the Internet to ﬁnd and vet professional services ﬁrms.”
Posting ads on search engines not only helps consumers and business owners to ﬁnd you
easily, it also provides them with insight into your ﬁrms’ services. Also, with search engine
marketing (SEM) you gain instant brand recognition on that search engine.
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With internet searches increasing year-over year and voice-search increasing in application,
it makes sense to budget and activate ads on search engines prior to and throughout busy
season. For example, you might run ads for individuals, small business owners, and the selfemployed, such as:
Tax Return Forms Driving You Crazy? | We Can Help.
Specializing in 1040, 1040A, itemized, personal, and small business returns. 35+ years
serving our community. Call 1-800-CPA-Help today. https://ThePeoplesCPA.com/TaxReturns
Also, writing content on your site to answer Siri, Alexa, and other voice-search questions, will
be key in getting your ﬁrm’s name in the lime light. Write a lot of Q&A articles with questions
as the headline, e.g., How do I complete my 1040 form in 2018? What is a standard
deduction? Do I qualify for a pass-through deduction? Then, write your answers in clear,
simple language that even a machine will understand. Once posted, be sure to share them on
every marketing channel your ﬁrm is using, especially on social media, like LinkedIn.
What does Bing do better than Google?
Bing’s search results pages (SERPs) are much more visual than Google’s, including textbased searches. It also has image ﬁlters allowing visitors to look for tall, wide, or square
images. If your site is optimized for images (alt tags), your brand could gain recognition by
placing the appropriate long-tail keywords on its images. So, rather than posting an image
with the alt tag of “woman smiling at desk,” you’d use something more descriptive, like
“MyCPAFirm self-employed business woman.”
Video display is also taken to a new level on this engine’s SERP. Rather than providing results
in a single column, Bing shows them in a thumbnail grid format. Meaning, visitors can watch
a number of videos without leaving the SERP. If your ﬁrm oﬀers content in a video format,
this engine might be the clear winner when it comes to displaying your content.
Who’s on Bing?
According to Microsoft, 33 percent of the search engine’s market share in the U.S. belongs to
Bing. Plus, AdEspresso says, “Bing allows you to reach 66 million users across all industries
and verticals that aren’t reached on Google.”
Bing is also less crowded with advertisers than Google, which beneﬁts you via lower click-thru
rates. With tax-related keywords costing upwards of $20 per click during busy season, that’s
good news for your budget.
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AdEspresso’s demographic data for Bing shows about 40 percent of the network users are
between 35-54 years old; 43 percent are married; 31 percent are single/never married; and 9
percent are living with a domestic partner. They are also pretty wealthy, with an average
household income of $100,000.
Budgeting
Because Google is the much-larger engine, you may still want to spend money there.
However, if you split your Google/Bing budget 80/20 or 70/30, you can determine which
search engine outperforms, reaches more of your target audience, and generates leads
quicker.
With this in mind, will you be splitting your ad budget this busy season?
Disclaimer: This post originally appeared in the CPA Client Bulletin Resource Guide, © 2018
Association of International Certiﬁed Professional Accountants. Reprinted by permission.
Additional Resources
GDPR and Its Impact on AdWords Campaigns
AdWords Extensions Equals Increased Visibility and Revenue
Before Increasing Your Google AdWords Budget, Do This
AdWords Campaigns Tantalizing As A Thanksgiving Dinner
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