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WHERE TO START

Here are some other profile
sections to consider:
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POSTING TIPS
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http://expandedramblings.com/index.php
/linkedin-business-page-and-groupstatistics
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NEXT – YOUR HEADLINE

By default, LinkedIn populates your headline with your current title
and company, and a lot of people let that stand. To make it stand
out, consider succinctly stating your specialty, speaking directly to
your audience, including important keywords, and being specific
and creative. Make it memorable with a hint of interest that makes
people want to read more.
Here are some interesting LinkedIn headline examples from within
the profession.
L. Gary Boomer, “Visionary and Dot Connector – Boomer
Consulting, Inc. – CPA Profession”
Jim Bourke, “CPA Industry Thought Leader With Everything
Technology Related!”
Maureen Renzi, VP of Communications at PICPA, “Promoting the
CPA profession’s core values of honesty, integrity, & service ►
How Can I Help You?”
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NEXT – YOUR HEADLINE

Make it Sticky
A sticky LinkedIn profile
offers information about how
you make a target market
reader’s life better through
solutions you and your
company provide.
Leveraging keywords in that
profile help to make it sticky,
not only in LinkedIn, but also
in major search engines.
Here’s an example from an
attorney in the accounting
profession:
Attorney with 20 years of
experience in estate
planning, wills, trusts, and
other legal services. Focused
on providing my clients with
the best legal strategy to help
them achieve their financial
goals and objectives. In short,
I consider myself to be in the
TIME and SLEEP business. I
buy clients time, to get their
lives back together, and help
them to sleep at night by
helping them to relieve the
anxiety that accompanies any
financial crisis.
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GAINING AND LEVERAGING CONNECTIONS

Now that you’ve spruced up
your profile, it’s time to connect
with the right people and to
leverage those connections.
Here’s How
Be engaged – comment, share,
and like influencers’ posts.
Two to three times per year,
send your connections a
personalized message (not in
bulk, do it on a one-on-one
basis). It takes time, but it’s
worth it!
Look at prominent
connection’s groups to see
which ones they are in; then
join the ones you find
relevant.
Ask connections a question;
then create a blog post with
the answers and link to their
profile to help promote them.
Comment on influencers’ long
posts.
See whom your connections
share with you and consider
connecting to those you have
in common. Tell the new
person why you’re connecting
and how you discovered
him/her.
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GAINING AND LEVERAGING CONNECTIONS

You can also conduct an advanced search to find more people in your
target market. Do this by setting up specific criteria that you want to
include and exclude. Then save the search so each time a new
member joins that meets your criteria, you can connect with him/her.
Here are the steps:
Open up LinkedIn Advanced Search.
Enter your keywords, separated by qualifiers, such as “AND” and
“OR.”
Choose from your connections at various levels – or from groups.
Scroll down and expand other fields that might be relevant in your
search.
Add a location, if that is relevant.
Press “Search” when you have set up all your parameters.
Save the search to have emails sent to you when someone new
meets your criteria.
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GAINING AND LEVERAGING CONNECTIONS

If you have a free
account, some fields
won’t be available to you.
However, you can find
out a lot of information
using just the basic
version of LinkedIn for
research.
If you want to upgrade,
scroll down the left-hand,
vertical menu until you
see “Search like a Pro”
and click “learn more.” A
pop-up window will open
showing you various
upgrade filtering options.
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SECRET WEAPON

Here is a secret weapon most people don’t know about.
If you create a LinkedIn group, you, as the owner, can send one
announcement per week to group members. It goes to their email
box associated with their LinkedIn profile.
Before creating a group, however, do these six things:
Know your target market.
Search LinkedIn to determine the groups your target market is in
and what those groups are called. Then choose a name for your
own LinkedIn Group.
Know what you want to do with the group before creating it.
Write a clear mission statement for the group.
Invite your connections (if they are the target market) to join the
group. Include the mission statement in the invite. Do not use
the generic invite.
Create a welcome gift, such as a free eBook, checklist, or tip sheet
download. Send a welcome message to group members with a
link to the “free gift.”
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KEEP POSTING

If you’re not ready to create a

Penheel
Marketing

group to reach a target market
consistently, consider these
options to keep your profile
content fresh and searchable.

Virtual Chief Marketing Officer for CPAs

Update your profile quarterly
for keywords and add new
projects
Share current news about the
topic you want to be found for
at least 3-5 times per week. Do
this in the profile status
update bar.
Create long posts in your
status update about topics you
want people to recognize you
for, e.g., Best Practices, How
To’s, Q&As, Tip Lists, etc.

and small

business owners. We

specialize in:

- Social Media

- Digital Marketing

- Graphic Design

- Copyrighting

- SEO

- SEM

- Website Design & Development

- Content Development

- Marketing Strategy

- Social Media Strategy

- Training / Public Speaking

Ask a question in your status
update that is relevant to your
target audience.

http://Penheel.com
• Facebook • LinkedIn • Twitter •

Join and be active in relevant

• YouTube • Google Plus •

groups.
Now that you’re armed with
these LinkedIn tips, how will you

Becky Livingston
President & CEO
Penheel Marketing

increase your followers and then
keep reaching out them
throughout the year?
Becky@Penheel.com

201 785 7840
-

-
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