Keyword Research Framework

and Benchmarks

To build a well-rounded SEO strategy, you want keywords with manageable difficulty (for your domain
authority level), search intent match, and high enough CPC to indicate commercial value.

Key Benchmarks to Guide Your SEO Plan

Keyword Selection Sweet Spot

Metric Ideal Range Why It Matters

Keyword Difficulty 20-49 Low enough to rank without huge

domain authority

CPC (Cost per Click) $2.00-$15.00+ Indicates buyer intent and

monetization value

Search Volume 100-2,000/month Not too competitive, but enough to
matter
Intent Transactional / Users are ready to act (buy, book,
Commercial sign up)
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Why This Matters

e Too low KD (0-19) = easy to rank, but often no buyer intent or volume.

e Too high KD (70+) = dominated by big brands, slow ROI.

e Low CPC (<$1) = little to no revenue potential.

e High CPC ($20+) = often competitive, but worth it if your domain is strong or with paid support.

Example of a Sweet Spot Keyword

It's long-tail, shows high intent, and still attainable for most brands.

Sample Keyword Categories for Planning

Here are two examples:

Accounting Firms

HR Consulting
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Tips for Keyword Selection

e Low KD + High CPC = SEO gold.

e Target local modifiers: add city/state to
terms (e.g., “CPA firm San Antonio”).

e Use question-based keywords for blogs: “how
to reduce business taxes legally”

e Track seasonal opportunities (Q1 = tax terms,
Q4 = budgeting)

Refresh and Reoptimize
Content

Keyword trends shift. Review your top pages
quarterly or semi-annually to:

e Swap in better-performing keywords

e Match evolving search intent

e Add internal links to newer content

Keyword Mapping

Keywords should be assigned to specific pages
(e.g., homepage = brand terms, services pages
= high-CPC transactional terms, blog = long-tail
informational).

Search Intent Breakdown

Define each type of intent:
e Informational = research stage (best for
blogs)
 Navigational = brand-specific (best for
homepage or contact pages)
e Transactional = ready-to-buy (best for
services/products)
e Commercial = comparison stage (good for
landing pages or case studies)
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Track Keyword
Performance Over Time

Metrics to track:
 Rankings (via Semrush or Google Search
Console)
e Click-through rate (CTR) from Google Search
e Conversions from organic website traffic

Use Related Keywords
and Semantic Variants

Google understands context, so include:
e Synonyms and close variations
e “People Also Ask” phrases
 Long-tail versions (e.g., “how to find a tax
accountant for freelancers”)

3 Key Takeaways

1. Low KD Doesn’t Always Mean Easy Wins

A keyword with a low KD (under 30) might
seem like a great opportunity, but if it has low
CPC and low intent, it may not drive valuable
traffic. Aim for low-to-mid KD + clear search
intent for meaningful results.

2. High CPC Signals Value — and Competition
A high CPC (over $5) usually means
advertisers are willing to pay for that traffic,
which often signals commercial or
transactional intent. But it can also mean fierce
competition, especially for newer or lower-
authority websites. Pick your battles wisely.

3. The Real Sweet Spot Is the Overlap

The best keywords are where KD is under 50,
CPC is over $2, and the intent matches your
offer. These keywords bring in traffic that's not
only easier to rank for—but more likely to
convert.



SEO Blog Content Keyword

Placement Template

This Template is for content developers to effectively integrate an SEO keyword phrase into blog content,
while maintaining readability and search optimization best practices.

Keyword Phrase Example: small business tax planning

Template Overview

SEO Team
SEO Team

SEO Team

Example Structure

Title: Small Business Tax Planning Tips to Maximize Year-End Savings

Subheadings:
e H2: Why Small Business Tax Planning Starts Early
e H2: Top Deductions to Discuss with Your CPA

First 100 Words:

Small business tax planning isn't just a year-end task—it’s a year-round strategy that helps businesses stay
profitable and compliant. By taking a proactive approach, you can reduce tax liability and avoid last-
minute surprises.

Natural Keyword Use in Body:
Mention the phrase every 300-400 words (depending on total length), making sure it flows with the content
and isn't repeated awkwardly.

Closing Paragraph:
Smart small business tax planning can make all the difference when it comes to cash flow and growth.
Work with your advisor now to get ahead of the next deadline.
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Virtual CMO for CPAs and Accounting Firms.
Specializing in social media and digital marketing

W for CPAs, accountants, and accounting marketers.
We are your virtual marketing solution!
Digital Marketing
HubSpot Partner
Semrush Ambassador

Content Development Penheel Marketing helps CPAs and accountants

build marketing muscle to increase their online
search factor, digital marketing presence, and
social media credibility.

Our marketing firm attends to client needs
m virtually, which allows us to spend our time
, working on your projects with some of the most
\‘ 201.785.7840 creative minds in the profession. We provide

® penheel.com exceptional service, personalized client care, and
dedicated professionals.

Website Design & Maintenance
Speaker & Trainer
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