AEO
CONTENT STRUCTURE TEMPLATES

How to Format Blogs, FAQs, and Service Pages
for Al Search Visibility

Al tools don'’t just search for keywords. They look for clear, structured,

trustworthy content that answers real questions.

Use these templates to help Al understand, trust, and recommend your firm.

AEO CONTENT PRINCIPLES

CONTENT STRUCTURE TEMPLATES Z5#  Answer first,
o then explain.
SERVICE PAGE BLOG POST FAQ PAGE s
TEMPLATE TEMPLATE TEMPLATE W e o
. and short
n Clear Page Title (H1) n Compelling Title (H1) o Page Title (H1) paragraphs.

Your Service + Who It's For
Exampile: Tax Planning for
Construction Comparnies

Use a benefit or question. Example: Accounting &

Advisory Services FAQs Write like a trusted
advisor—

not a brochure,

) Meta Description
150-160 characters that © Short Introduction
Who this page is for and

what it covers.,

B Who We Help summarize the answer.

Define your ideal clients

for this service. © Introduction (Answer First)
Provide a clear, concise answer
in the first 2-3 sentences.

€) Questions & Answers ; Be specific about
Use real questions from 75y who you help
clients and prospects. and how,

9 The Challenges You Solve
List 3-5 common pain points
or problems. ) Why it Matters

Explain the impact or importance. * Write each question

as an H2. Add FAQs to match
how people ask

questions.

@ Our Appreach / How It Works
Explain your process in © How / What / Steps

Break it down with subheadings

(H2/H3) and bullet points or

numbered steps.

: * Provide a clear,
simple steps. direct answer.
O Key Benefits / Results

What clients gain from

+ Add examples or links .
when helpful. Include supporting

0O Examples / Real-World Insight

working with you.

Services Included
Bullet list of what you provide.

Add examples, stats, or client
SCENATos.

@ Related Topics
Link to services, resources,

proof (examples,
stats, or case
highlights).

bl ts.
a € FAQs (Optional but Recommended) il

Proof & Trust Signals Include questions pecple also ask, B Call to Action

Case studies, testimonials, A | - Make it easy for Al
credentials, stats, or client logos. o Key Takeaway i
or learn more,

to extract and cite.
Summarize the main point. | |
0O Faacs ‘. ',
© call to Action O Schema Markup
Link to related service pages, Use FAQ schema so Al
resources, or consultations. can easily understand

@ Internal Links ey content:

Answer the most common

questions about this service.
0 Call to Action

Guide the next step.

Example: Schedule a call,

QUICK CHECKLIST

. o ’
dowrdosda guthe, or B e [T] Clear headings (H1, H2, H3)
request & proposel E] Short paragraphs & bullet points

E] Answer-first content
INTERNATIONAL CONSIDERATIONS :
@ Language Search Behavior F::I:I.Iﬁihg ¢+) Technical SEQ l:l FAQs included
& Localization Differences Y Essentials
- o Internal links added

* Use local language + Long-tail questions tMMm:erm Ve, « Uss hreflang tags for D rnal inks adde

and curaney. iy by eountry. z M“c [mw bl o multi-language ’“’"_" [:] Strong call to action
bt e e o | e T

" . - il whan i

tha local market. ::‘.g... SEMr;sh Isfﬂ.. organi:aﬁ«: ’ Eﬂsur::::t P D Schema mrkup (WhETe I'E'|E'\Jﬂl‘|t_:l
+ Avoid direct translations— i Country) s organisation) — !

write for the culture. = Muoeasurement units S feoicre D Updated regula rI:,r

{mides vs k)

The firms that will win in Al search aren't creating more content. Becky Livingston

Penheel Marketing

They're creating clearer, more helpful, and more trustworthy content. ,,




Digital Marketing

SEO Audit

Semrush Ambassador
Content Development
Website Design & Maintenance
Speaker & Trainer
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@ Penheel.com

Virtual CMO for CPAs and Accounting Firms.
Specializing in social media and digital marketing
for CPAs, accountants, and accounting marketers.
We are your virtual marketing solution!

Penheel Marketing helps CPAs and accountants
build marketing muscle to increase their online
search factor, digital marketing presence, and social
media credibility.

Our marketing firm attends to client needs virtually,
which allows us to spend our time working on your
projects with some of the most creative minds in
the profession. We provide exceptional service,
personalized client care, and dedicated
professionals.
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